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An Instagram Guide for Student News Organizations 
 

Introduction: 

 Instagram’s platform has grown quickly amongst college-aged individuals. Because of 

this, student news organizations should use it as a tool. Greater viewer engagement increases the 

social media visibility of a post. This white paper explains some of the best methods for student 

news organizations to do this.  

 All brands should use Instagram. Over 104 million people use Instagram monthly. 

Utilizing Instagram specifically targets college students because 64% of adults aged 18-29 use 

Instagram.  Instagram provides student news organizations with the opportunity to engage with 

readers and increase brand awareness to an audience that would not have paid attention to them. 

Additionally, an engaging Instagram costs little to no money. 

 Using Instagram for student news organizations creates some disadvantages such as its 

inability to drive traffic well to a particular source or webpage. According to the American 

Journalism Review, the best use of Instagram enhances the reader’s experience rather than 

focusing on driving traffic. Instagram’s disadvantage in traffic provides an advantage in brand 

awareness.  

News Organizations using Instagram: 
 

Instagram showcases visual stories and events more than hard-hitting or breaking news. 

A consistent theme, thoughtful formatting, and high-quality visuals create a compelling and 

engaging Instagram. User engagement creates the basis of Instagram’s algorithm. Engagement 
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can send an organization’s post to the top of a user’s feed. The timing of a post matters, but 

without engagement it isn’t prioritized in the user’s feed.  

To effectively use Instagram, student news must focus on visuals-centered content, correctly 

use their bio and links, and use the stories feature. 

Professional News Organizations 

Professional news organizations such as the New York Times and the Washington Post 

use Instagram to share compelling visuals. Professional news organizations also incorporate 

videos although photos receive 58% more engagement. The Washington Post uses lengthy 

captions and credits the photographer in its posts. Larger news organizations such as the New 

York Times and Washington Post do not use hashtags in their captions, but smaller news 

organizations with a more targeted demographic do. On Instagram, audiences do not find it as 

annoying to use hashtags than on other social media platforms. CNN uses their Instagram to 

tease long-term stories which drive traffic to their website once it posts the article. The New 

York Times and Washington Post also utilize stories to showcase their most meaningful and 

exciting visual stories. This allows the post to stay visible after being posted in the main feed. 

Stories won’t overwhelm the audience like reposting an image may.  

Student News Organizations 

 Student news organizations generally have less funding and fewer resources than large 

news organizations like the New York Times and the Washington Post. The Daily Orange posts 

high-quality images and tags their photographer. Its captions, although shorter than many from 

professional news organizations, tell a story and lead the viewer to their articles. The Daily 

Orange does not utilize hashtags, but it does use stories and save its top/relevant stories in its 

profile biography. The Daily Texan also posts engaging visuals and longer captions. The Daily 
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Texan divides its saved stories by events rather than a category of publication. Both 

organizations frequently use multiple photos in one post.  

Many student news organizations do not utilize Instagram effectively because they do not 

have the funding, personnel, or reach of professional news organizations. Therefore, student 

news organizations cannot feasibly mimic professional news organizations. As pre-professional 

organizations, student news organizations want to maintain the tone of a professional 

organization.  

Best Practices for Instagram:  
 

Visuals 

 A student news organization’s content should be engaging and well-shot. The most 

emphasized stories on Instagram should be ones with interesting and compelling visuals. Leave 

the breaking news and hard-hitting stories to more linkable platforms such as Twitter and 

Facebook. 

Captions 

Well-written captions help with surpassing the algorithm to reach an audience. Student 

news organizations should write longer captions that contain quotes or snapshots of the story and 

remove posts that no longer match their new theme and tone. Consistency generates reliability in 

readership. 

In addition to being well-written, captions should include one or two hashtags. Student 

news organizations should target a specific audience, college students, parents, staff, and 

professors. Student new organizations can increase their engagement and reach by using relevant 

hashtags for their location or the current local story. Student news organizations should also tag 
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the photographer responsible for the photo and use location tags on their posts. These tactics 

increase the post’s visibility beyond and to the organization’s followers.  

Stories 

 Student news organizations should utilize stories when they release their physical paper 

and to advertise and announce their shows. Student news organizations should also do live 

streams on Instagram of some of their more exciting events, such as out-of-state sporting events 

or live broadcasts. Like other news organizations, they should save the highest quality stories on 

their Instagram profile under the bio. Ideally, all student news organizations would work towards 

getting their Instagram verified in order to gain access to the link feature of Instagram stories. 

Until then, student news organizations must update their link to the most recent story. 

Timing 

Analytics dispute the peak times for Instagram, but student news organizations should 

post once a day for consistency and to increase engagement which increases visibility. For 

education-based social media, try to post when the students aren't in class. Extrapolating from 

this, post during class change and in the evening after classes finish. 

Conclusion: 
 

 With a large number of student news organizations’ target audience using Instagram, it 

plays an important role in brand awareness for student news. Professional news organizations 

exemplify how to utilize social media effectively. They use high-quality visuals, saved stories, 

and compelling captions. These essential tools will help student news organizations succeed with 

Instagram’s engagement based algorithm. 
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November 18, 2018 

How to Communicate with Baby Boomers Effectively 

Background 

 The term baby boomer represents people born between 1946 and 1964. With only 29 

percent of the population, baby boomers hold more than 70 percent of the United States’s 

disposable income. Because the baby boomers possess the majority of the US disposable income, 

businesses should target them in their advertisements. Businesses often prefer to market to 

millennials, leaving out baby boomers and the potential purchases they could make.  

Sources of News 

 Baby boomers get their news from a variety of sources including social media, print, and 

television. A study from Reuters Institute shows that 51% of baby boomers still get the majority 

of their news from TV. This makes TV the baby boomers’ preferred news source. Radio and 

print media reach baby boomers less effectively because they only comprise 18% of this 

demographic’s news.  

Social Media  

Baby boomers participate on all leading social media platforms, but they utilize Facebook 

the most. Over 19 million Facebook users fit into this age category. 

When creating content for social media platforms remember to include graphics to best 

reach baby boomers. Additionally, baby boomers love videos. Because of this, using YouTube 

for videos may benefit your company. YouTube videos can be shared easily across social media 
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platforms. Because people trust what their counterparts post, sharing across platforms such as 

Facebook may generate more engagement and trust in your advertisements. 

Talking to Baby Boomers 

 Baby boomers work hard and value flexible communications with brands. A brand that 

markets well to boomers puts an emphasis on teamwork. Boomers also acquire as much 

information about a product as possible before purchasing it. Baby boomers want companies to 

be direct and open with them in their mistakes and their marketing. 

Boomers want intimacy with brands, and they return it with loyalty. Brands take on a life 

that exists past cost-efficiency for boomers. Baby boomers appreciate a personal touch from 

management and want to fit into a company’s mission. Companies provide an intimacy with 

boomers through coupons and loyalty discounts. Memberships and coupons make boomers 75% 

more likely to purchase a product. 

 The internet makes boomers less comfortable than later generations, but they still actively 

shop online. Boomers do not like it when people underestimate their tech knowledge because 

they know more than younger generations give them credit for. Because of this, companies 

should market their online stores as well as their physical stores.  

Baby boomers also prefer companies use “we” rather than “I” in their marketing. As a 

generation that generally doesn’t trust authority, it dislikes any manipulative or controlling 

language. Messages like “you are needed” and “you are valued” motivate baby boomers. They 

enjoy speaking face-to-face but can and will use electronic communication if they need to.  
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Conclusion 

 Advertisers shouldn’t overlook this demographic. However, they must communicate with 

baby boomers differently than other generations. Messages involving inclusivity, loyalty, 

teamwork, and a mission statement connect best with baby boomers. When done on the right 

platform, this messaging allows advertisers to connect to lifelong customers with disposable 

income. 
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